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(ABSTRACT)

Many believe that the tendency of moral degmdation visible in the conteporary

society can be eliminated by spreading religious beliefs and values widely. Those who do not

agree with this view argue that ethical aspect are based on value judgement which are neither
true nor false. More over the none existance of universal religious pattern on the other

emphasises that such beliefs are based on personal assesment rather than objective facts.

Given this context the main issues raised in the thesis are as follows : s it
possible to consider religious beliefs enwrapped in value judgement as the scientific
hypotheses?. If not, what other category to which they be incorporated ? Again, what are the

problems that may spring forth by mixing these two logically different categories.

The bases of the thesis are the techniques in Linguistic Philosophy which are
moulded by one of the most influential philosopher of the English speaking world in the

twentieth century, namely, Ludwig Wittgenstein.

“Towards accomplishing this limited goal the major philosophical paradigms
of Wittgenstein together with the environment of life in which Linguistic Philosophy sprang

up are also incorporated.
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Firstly the background of Linguistic Philosophy and the major philosophical
paradigms of Wittgenstein are considered. Secondly the nature of religious beliefs and value
judgements in terms of the conceptual techniques that come within the major philosophical

paradigms are discussed.

Thirdly, Wittgenstein's concept of mysticism and scientific hypothezegare dealt

with since he made use them in his philosophical discussions.

Finally the problem of practical significance of religious concept together with

ethical development in modern society in more elaborate form are corporated to assess their

influence.



